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The Aurora Brief

Riverside Digital Studio - Monthly Notes

This is the first issue of The Aurora Brief, a short monthly note from Riverside Digital Studio. No listicles, no filler - just
what's new with us and what's actually changing in online marketing, written the same way we'd explain it to a client
over coffee. It'll land in your inbox once a month, and every issue lives in our blog archive if you'd rather read it there or
pass it along.

NEW AT RIVERSIDE DIGITAL STUDIO

We're adding Al Discovery to our service lineup this month, sitting alongside our existing Get Found work. Here's why:
for most of the web's history, “getting found” meant ranking in ten blue links. That's no longer the whole picture. A
growing share of the people who'd normally search for a plumber, a bakery, or a bookkeeper are now asking an Al
assistant instead - ChatGPT, Gemini, Perplexity, or the Al Overview sitting above Google's regular results - and getting
a synthesized answer with maybe three businesses named in it. If your business isn't one of the three, the click never
happens, and you never know you lost it.

WHERE THE CLICK GOES NOW
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If you are not one of the three, the click never happens - and you never know you lost it.

Al Discovery is our answer to that shift. In practice it means three things for a client's site: structured data (schema
markup) that tells assistants exactly who you are, where you are, and what you do; consistent business information
across every directory and profile, because Al systems cross-check for agreement before they'll cite a source; and
content written to actually answer the questions people ask, rather than just to rank. None of this replaces traditional
SEO - it sits on top of it. But it's the difference between being invisible to an entire new category of search and being the
name an assistant reaches for.
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We're also formalizing our Care & Support plans this month. Previously this was an ad-hoc “call us if something
breaks” arrangement for a handful of clients. Going forward it's a proper monthly plan: uptime monitoring, security
updates, a backup schedule, and a fixed number of small content edits included, so a typo fix or an hours-of-operation
update doesn't turn into an invoice. Existing clients will hear from us directly about moving over; new clients can add it
at signup.

Both additions came out of the same conversation with clients over the past few months: people wanted to know their
site was being watched after launch, and they wanted a straight answer about whether an Al assistant would ever
recommend them. We'd rather build the service than keep answering “we're working on it.”

WHAT'S CHANGING IN ONLINE MARKETING

The single biggest shift this year is that Al-driven search has stopped being a novelty and started being a real channel.
Google's Al Overviews now sit above the fold on a large share of searches, and standalone assistants are increasingly
where people start their research instead of a search bar. For a small business, that has a concrete consequence: two
new disciplines have gone from “nice to have” to “worth doing this year.”

The first is AEO - Answer Engine Optimization. It's the practice of shaping your content so it can be lifted whole and
used as a direct answer: clear questions, clear answers, one idea per paragraph, no burying the point three sentences
down. The second is GEO - Generative Engine Optimization - which is the same instinct aimed specifically at large
language models. GEO cares less about keyword density and more about whether an Al model has seen your business
described the same way, by the same facts, across enough independent sources that it trusts you as a citation.
Reviews, local directory listings, and mentions from other local sites all feed this in a way that a single well-optimized
page can't do alone.

TWO NEW DISCIPLINES, ONE FOUNDATION

A EO ANSWER ENGINE OPTIMIZATION G EO GENERATIVE ENGINE OPTIMIZATION
Shapes your CONTENT Shapes your FOOTPRINT
e Clear question, clear answer e The same facts on every profile
e One idea per paragraph e Reviews and local listings agree
e Written to be quoted whole e Cited because you are trusted
. J .

Both sit on top of traditional SEO. Neither one replaces it.

The practical upside for a small business is that this playing field is still wide open. Most local competitors haven't
touched AEO or GEO yet, which means the businesses that get their structured data and their facts straight now have a
real head start - not a marginal one. The downside is that “wait and see” is a worse strategy here than it was for
ordinary SEO, because trust with these systems compounds slowly. A business that starts building a consistent, citable

Riverside Digital Studio - 371 Nevada St #4175, Auburn, CA 95604 - 530-613-5438 Page 2


mailto:?subject=Worth%20a%20read%3A%20The%20Aurora%20Brief%20from%20Riverside%20Digital%20Studio&body=Thought%20you%27d%20like%20this%20month%27s%20newsletter%20from%20Riverside%20Digital%20Studio%3A%20https%3A%2F%2Friversidedigitalstudio.com%2Fblog.html%23newsletter

ISSUE NO. 1

AUGUST 2026

footprint today will be meaningfully ahead of one that starts in twelve months, even if the second business spends more
once it gets going.

The other change worth naming plainly: none of this is about tricking an algorithm. Al systems are, if anything, harder to
game than a traditional search index, because they cross-reference so many independent sources before deciding
what to trust. The businesses winning this shift are the ones being genuinely clear about who they are and consistently
findable - which, encouragingly, is exactly the kind of honest, well-built web presence we've always argued for.

WHAT TO DO WITH THIS, IF ANYTHING

If you take one thing from this issue, make it this: check that your business name, address, and phone number match,
word for word, everywhere they appear online - your website, your Google Business Profile, Yelp, Facebook, and any
directory you're listed in. It's the single highest-leverage, lowest-effort thing you can do this month, and it's the
foundation everything above is built on. If you want a second pair of eyes on it, that's a five-minute conversation, not a
sales pitch - just ask.

That's the first issue. If there's a question you'd like answered in a future one, reply to this email or ask Riva on our
homepage - a good question usually becomes the next thing we write about.

- Rio, from Riverside Digital Studio

Riverside Digital Studio - 371 Nevada St #4175, Auburn, CA 95604 - 530-613-5438 - info@riversidedigitalstudio.com - riversidedigitalstudio.com
You're receiving this because you signed up at riversidedigitalstudio.com. Every issue is also archived on our blog, so you can read or share any
past issue without digging through your inbox.
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